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of marketers say
840/ say they don't believe their
(0) data sources are well-

integrated

Source: Forrester Research, Thought Leadership Paper, March 2016



We set out to answer one question...



We set out to answer one question...

"How can we make
marketing data more
accessible and useful?”



And to build a product people love...
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| have fallen deeply, madly in love with

iics Data Studio. | can combine GA
and Sheets data PLUS | can filter dynamically.
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Common analysis and reporting workflow

Acquire,
prepare,
transform,
and integrate

Collaborate to Share with
create visual
stories with

the data

stakeholders
and decision
MELGEES

the data
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And there are usually many tools involved

Acquire,
prepare,
transform,
and integrate

the data

Databases
Excel

CSVs

SQL
APls
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Collaborate to

create visual

stories with
the data

PowerBl

Tableau

Excel

PDF

Share with

stakeholders
and decision
MELGEES

PowerPoint

JPG

Monitor

Email

Mobile
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Challenges with the current process

Data lives in purpose-
built tools

Silo'd views, requires
‘experts” to access

Lots of exporting and
Importing

0010
010110
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Manual process, time
consuming, static
data

Spreadsheets and
email

Limited collaboration,
poor visualization



Data Studio

Empower everyone on your team to
make better decisions and improve
marketing performance




Data Studio solution

< Data Studio workflow >
Data Sources )
Tool Reporting Tool
Manage your data Create and share the story
- Access - Flexible reporting
- Transform - Custom design
- Govern - Dynamic controls

- Built-in sharing and
collaboration
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Recent updates

22 countries Launched templates

B Google Data Studio beta

Him

“Includes Hong Kong
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Data Studio - cloud Bl for marketing data

Google Sheets Google Analytics
Google BigQuery Google Attribution
Google
Data Studio
Sesge Google Optimize
MyS& (1| Tube|
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Exploring the wild side of data Users
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Thank You.
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